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SOUND SELECT OBJECTIVES { SECOND CITY COMBO PUNCH

PROGRAM

Raise awareness of the Sound Select platform in

Chicago and to promote the fan experience at * Lollapalooza Content Sponsorship- Exclusive

opportunity for Sound Select to own all Zimbio
Lollapalooza.

coverage of Lollapalooza, including:
* Event-Direct Coverage

* Sound Select-Chicago Edit Series

.« Custom Ad Experience- Ensure the discovery of
LIVINGLY STRATEGY : . ?

. the Sound Select platform and fan experience

: content via a thoughtfully targeted rich video

Livingly’s Second City Combo Punch Program .
experience

will successfully introduce the Sound Select
Y * Video Spotlight Roadblocks

platform to music fans in Chicago via the potent ,
* Advanced Targeting

combination of custom Lollapalooza editorial i ,
P e Chicago Metro Region

integration and a highly targeted, video-rich ad B i ek Musie Bfthusias

experience. Knowledge Cluster
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LOLLAPOLOOZA CONTENT

SPONSORSHIP

This summer, Zimbio will be on-hand to
deliver complete coverage of all the
Lollapalooza and Sound Select action.

DETAILS:

LR

* 100% SOV LOLLAPALOOZA MUSIC CONTENT
SPONSORSHIP, INCLUDING:
e Custom Skins
* Leaderboard (728x90)
* Half-page (300x600)

L

* CUSTOM EVENT COVERAGE, INCLUDING:
* Event-Direct Coverage — Coverage of the
weekend will feature news, reviews,

interviews, and images directly from the
event

* Sound Select-Chicago Edit Series —
Coverage will be expanded to focus on
Sound Select artists and performances

* NATIONAL PROMOTION- All Lollapalooza and
Sound Select coverage will be promoted via
Zimbio editorial and social media posts




VIDEO SPOTLIGHT ROADBLOCK EXPERIENCE

ZIMBIO

. # | PICTURES | VIDEOS | CELEBS | MOVIES | TV | MUSIC | STYLE | MORE~ L e
<7 <

mvm " - 3 4 Follow Us Everywhere mﬁ
Red Bull e y (vl EEEI RedBull
BREAK MUS'C % % \ o ‘; Sign Up for Our Ntawsletterm BREAK MUS'C

Maximize views of Sound
Select fan video content with
Zimbio’s interactive Video
Spotlight Roadblock
experience.

DETAILS:

ZIMBIO  Raw Loliapalooza Brought o You By g GO!
A ] :
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Happy Birthday,

RECENT STORIES

* The Video Spotlight will display Sound
Select pre-roll and fan content within
a rich video overlay experience

Red Bull
(SOUND EENE]

2! DIRECT FROM LOLLAPALOOZA

* The Video Spotlight Roadblock will
also include custom clickable skins
and in-page Leaderboard units

Follow Us Everywhere ﬂﬁ
£ [w i » IO RedBull
[SOUND SERERR
Sign Up for Our Newsletter BREAK MUS'C

G0l
* The Video Spotlight unit can be

refreshed during the campaign to
include additional video content and
optimize video view performance

7. 4
This Is How Rihanna Gets Ready for a Concert

[d e

W Send Birthday Tweet

Happy Birthday, Renee Zellweger!

LOVIN' MAJOR LAZER /
'THIS CROWD IS UP!

RECENT STORIES

MUSIC NEWS

Mac Miller Saves the Expand ideos

World from Corey

Feldman in His New kL ¥

'S.D.S.' Video RedBull
TR by Alicia Diaz Dennis (S0UND SRR

Former chidsars make th bost vias. DIRECT FROM LOLLAPALOOZA

CELEBRITY NEWS
| Baby No. 3 on the Way
7\ for Country Star Dierks

Bentley




ADVANCED TARGETING :

== T T - Livingly will leverage
b o . . .
/IMBIO0 gz . audience data to effectively
A | PICTURES VIDEOS CELEBS MOVIES v MuSIC STYLE MORE v o “n : deliver Sound SeIeCt
avgo Music News M : . .
Red Bull : messag-lng t? music .
[ enev . A vewTon (SOUND EEIEe - enthusiasts in the Chicago
SNTNQUVS(®  Thom Yorke Says 'Who the F--- is Bruno Mars?' : Pictures > BREAK MUSIC. . area
&omgy:n :p‘ yTw:m Q +1| | Comment | ELike | 1 - / GO! E
ZIMBIO Raw Lollapalooza s D E TA I L S :
.+ Chicago Metro Region — All Sound
. Select ad messaging will be targeted
. to Zimbio readers in the Chicagoland
. area
* * Mid-West Music Enthusiast

. Knowledge Cluster - Proprietary

v : solution achieved through a

Radiohead frontman Thom Yq . i .

psiie iy . combination of contextual,

romance balads-Thats whY: oo . demographic, and behavioral data

and addressed their debut altj > DlRECT FROM LOLLAPALOOZA : a na |y5iS

Bruno Mars' Unorthodox Jul

sale that sold albums like MafiERa S\ L L. .

The interview went something ] ¢ LIVIngly WI” ta rgetRed Bu”

SE— ' Sound Select media to readers
. demonstrating an affinity for
- music related content
. throughout the Mid-West
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PROGRAM SUMMARY FOR RED BULL SOUND SELECT-CHICAGO

Tty

; a Lollapalooza Content Sponsorship
/ -

°
4

» Custom On-Site Lollapalooza Coverage
s ! * Sound Select-Chicago Edit Series
Custom Ad Experience

* Video Spotlight Roadblocks iaimin b
* Advanced Targeting

Chicago Metro Region

Mid-West Music Enthusiast Knowledge haskais
Cluster
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THANK YOU!
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